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COIi3Cl 1 I IVIARKETING I'IANAGEMENT

SECTION. A

Answer any tour questons ln this Secllon. Each quest o. carries 1 6aR lor Pad (a),
3 marks ror Pad (b) and 5 ma&s ror Pa.1(c).

Del ne'Ma*etn9 N che'

Tabuate lhe diierences betueen Markeln9 a.d'Sellng Concepls.

o , rD . 'a o s gove 'r.g p'i .ng oaci .ioa r ^ "h" '9

D iierenl are 'Shopping producls irom Speciaity producls wth ao exampe.

D. 1,.' ",t" d1q6.r Greer Vdretrg I ,od

'Consumers expecl every brand to be socially .espons b e J!slly the

benefils ol cadse relaled markelng wlh an exampe

Whal does Marketing Myopia nean t
Compare Saesma.ship lrom adve.iisi.g wlh an exadp e

Evalale yourapproach as a Marketing Manager lolvard ensur.g 100%

cusloder delighl,or an on ne food delivery segmenl

G ve lhc.ssence oi Emolio.a Appeal n Advertisr.g

Outine lhe laclors drvnq cusromers salslacron al shopplng ma s.

Dsnng! sh berween Prinr Media Advenisng a.d E eclronc Media

Adven s nq wth examples.
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5 a) Who is a Copywrter i. an Ad a.glage ?

b) Eva uale lhe psychologicaliaclors affecl.g the buyers decson'maki.g

c) Summarise lhe dfle.enl loms ol Outdoo. Adverlising with examples.

6 a) Whal;oes F ank Atlack slrategy mea. in Marketing ?

b) As a Marketng head. recommend the c.teria 1o your subordinales 1or

htrng the besl saesperson in your company

c) Sketch our the dilterent elemenls ofan Advenislnq Copy {4x9=36)

SECTION B

A.swer the lwo q!eslions n this Seclion. Each queslion ca ies l2 marks

7 a) Analyse lhe cha enges and oppon!.riies behind Fural Marketing in India
wlh slrlab e cases

OF
b) Why do new products lai in lhe ma.ket ? Prepare a New Prodlct

DeveloDme.l p an o!tlning the va.ous stages lo. an EnerOy d.nk

8. a) Gse af ovetuew ol factois delemininq the Channels 01D striblnof
Examine lhe reaso.s ior Channe con'licls. Whal suggestlons wolld you
q'/e r. o Vor("hq Mdraqer,lo .ol,p nen )

OF
b) -Recen y Social Media al ows marketers 1o connecl and engage polentral

duslomers wherever they are Criticaly evaluale lhe rmporla.ce a.d
milalons olSocra Med a fla(el ng. Lnvesiigaie the elh cal ssues
nvo ved . I w th va d examp es (2x12=24)


