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SECTION -A
Ans$,erany Four questons in thls Secion.
Each queslion carries l mark for Pari (a). 3 marks for Parl (b) and 5

marks ior Part (c). (4x9=36)

1. (a) What do you nean bY market ng?
(b) Expa n lhe nalure or markeung
(c) Dlscuss lhe process of malkel ng managemenl

2. (a) What do you nrean by consumer behavioLrr'

\o) Elpla - has( areg. na kalrnoold ing

(c) DiscLrss the Producl Life Cycle.

3. (a) whal do you mean by markeling?

1b) Exp ain lhe characterlstics ofconsurner behaviour'
(c) Whai are the lactors nfllencing buylng behaviour.

4. (a) whatdo yoLr mean by relaiionsh p markeling.
(b) what is the diiierence belween conslmer sausfacton and consLrmer

dellghl?
(c) Whal arelhe d lferenl price adjusimenl slrategies

5. (a) What do you mean by saes prornolion
(o/ f) plair rrF co-cepl n "tke( co_1-L ca.01
(c) What are lecent kends in chan.e managemenl
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6. la) Whal do yoL r"ean by cr€€n l\,4arheting?

(b) Explain the leaturos ot rurat marketing.
(c) Explain lhe problems of ruralma 6ting.

SECTION. B
Answer the two questions in this section, Each queslion carrjes t2 mafts,

12112=24)

7. a) Discuss the major advantages and disadvaniages ot b€nding.
(oR)

b) Discuss lhe important channels ot distribution.

8. a) Discuss th6 emerging trends in maketing.
(oR)

b) Comment on various iactors alfecting the choice of a distribdion channet.
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