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JOUBNALISM AND I!'IASS COMMUNICATION

lvlcJ 3C09 : PUBLIC RELATIONS AND CORPORATE COl\lllVUNICAT|ON

Answer Oueslon 1 and Fou. olhers. All queslions carry 12 marks each

L Wrte short roies on any lour ot the iollowing.

]. PFSI.
2. Spin Doctors.

3. D fferenliale propaganda and pubicily.

4. Grapevine.
5. Crsls managemefi.
6. Corporate brandifg.

It. From the numerols definitions of Public Relaiions, which one do you

consider as apl and s! labe 1o describe lhe pr'aseni dav scenario? Give

taaso s to, yoJr dn-we.
lll. Discuss the corporate commun calion acliv I es of any one maior

business house in Kerala. critca lv eva uale how lt has helped the

lV. B efly slale the mporlanl loo s of Publc Relalions

V. Prepare a press reLease in 200 words announcing the launch ol a NGO

to work for lhe cause ol proleclion oi women ircm sexual harassrnenl at

Vl. Delaillhe lmportanl role of House Jolrnas in an organization

Vll. f\arr.a lhe l.rncno . ol co'po dle con'nL-icalion


