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" 
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1. Whal is producl dllfercntialon ?

2. Whal is qrcen marketing ?

4. Glve tuo exampes lor consumergoods.

Answer any four qLrestions. Each queslion caffes 1 malk.

5. Deline niche marketing.

6. what is skirnming pdcnq ?

7. Dislinguish beiween consurner and clstomer.

8. Whal ls shopplng goods ?

9. What is advedsing campaig. ?

l0 What are FMCG'S ?
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Answerany six queslons. Each question carries 3 marks.

11. What are the steps in largel marketing ?

12. Expiain rhe criterla for successl'rl segmentalion.

'- Dy uss rhe Lo sune'deLisio- na.ing pro.ess.

1 4. Explain the reasons lor product failu.e.

15. Explain the se nq process.

1 6. Dislinguish belween mass d siribuiion and selective distribution.

17. Explain lhe slaaes ln new product developmenl.

18. Discuss lhe objeclons aga nstadverlising.

Answer any two questions. Each queslion caries I marks.

19. Discuss the faclors intluencing pric ng decisons.

20. Explain ihe elemenls oidisiribuiion mix

21 Dlscuss the various kinds ol sales promotion
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(6x3=18)

(2x8=16)


