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PABT A

Answer all questions. Each question carries r/, rna .

1 The aim of re alronship marhelrng is

2 is the llrst staqe ol Producl Lile Cycle.

3. lnlrodlcing a prcducl at low price and increas ng the pice once lhe

deLLghl.

brand succeeds is known as

4. The basic objecr ve of markeling iunction is io link

pricinq.

PABT B

Answer any four questions. Each quesllon catries 1 mark.

5. Whal ls prcducl posllion ng ?

6. Whal is zero leve channel ?

7. What is 4 P's in marketing ?

L What is merchant middlenren ?

9. Whal ls cosl based prlclng ?

10. Whal s Penetration prcing ?
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DAF'- C

A.swFr any six o -e, rioni,Not e/.Feornq one pagp, Eachques onc. ies 3 rnarks

1 1 . Discuss the classiiicarion of markers.

1 2. Wrile a short nore on cJassiticat of ot consumer ooods

13. What arc the advanlages of packaging ?

15. What is custorner retationship markeling ?

16. Dlscuss rhe way in which a tirrn buitd its brafd equity.

17. Whal js service rnarkeling ? Discuss its elernenrs.

18. Brieily discuss the modern channets oi marketing. (6x3=18)

PABT- D

Answer any lwo questions Each quesrion carries 8 marks.

19. What is marketing ? Dtsclss the functiofs ot rna.keting.

20. Whal do you mean by middtemen ? Djscuss different rypes ot
middlemef and iis iunctions.

21. What ls p.icing ? Discuss tts objec|ves and imponance. (2xS=16)


