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C6re Course
2Bo3COlvl : PRINCIPLES OF l\IABKETING

PAFT -A
answer all questons. Each queston carnes % marks.

1. The aim ol realonsh p markel no is de ghl.

2. 1od, 19"prodrdarhgL p'ica a rd da^ eas _g fepce$ler ohpprtor

When a brand name is req stered and legaized, il becomes a

The 4 Ps n marketing mlx are prodlct, _, place and
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(4\14=2|

PART B

Answer any four questons Each queslion cares 1 rnark.

7. What is brand loyaty ?

I What s one packaginq ?

9. Whar s depaamenta store ?

l0 Whai s demand based pric ng ? (4x1=4)
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PART C

Answer any six queslions (not ex@ed ng one page). Each quesion car es 3 marks.

1 1 . Discuss the elernents oi marketing mix

12. Whal ls markevproducl pos lioning ? Discuss ts slralegles.

13. Discuss the modern ma.kel ng concept.

14 Wr ar s lrpr pr nar16rrn9 ? S 6rp K ad\a_laqes

I 5 Wlral s re al onsh p markel ng ? Discuss ils advantages.

16. "Markel ng slarls belore produclion". Discuss.

17. Disclss lhe lactors ntuencng pricng.

18. Oiscuss tlre role and imporlance ol m ddlemen n distribLllon (6x3=18)

PAFT D

Answer €ny lwo questons Each queslion canles 8 marks

1 L Whal is product lile cycle ? D scuss the slages ol PLC and straleg es to be
adopred in dtferent stages oi a PLc.

20. Whal is channels ol dislr bltion ? Disclss the lypes a.d lo.cl ons of m dd emen

2l . Whal is servic€ markel ng ? Dlscuss the major componenls and types oi
seruice markeling. (2,8=16)


