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681 98BA/BBA(TTMyBBA(RTIM) : EVENT MANAGEIIENT

PANT A

Answerlhe 4 questions Each queslon carres y, nrarks.

1. Theeventwhclr nvoves expression oilalenlslor entedainment ls

b) Exh bltion
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a) Arlisl c expression

lnteraclion cata ysis are known as

Which ol the iollowing is nol a revenue

b) nslluiion

d) Adverl sing agency

Communicai ng ihe eveni and iis key benelil lo the markel is known as

a) Targeung

b) Posilioning

c) Segmenlalon

d) Brandinq ll,x4=21
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PABT. B

Answerany 4 questions. Each question carrles 1 mark

5. Define eveni marketing.

6. DeJine reach.

7. What is meant by venue ?

L What are competilive events ?

9. Whal s summative evaiuation ?

10 Whal ls crilicaleva ua|on point ? (lra=a)

PART - C

Answer any six quesiions. Each quesiion cafies 3 rnarks

1 1 . What are lhe re a|ve imporlances oi evenl ?

12. How an evenr s designed ?

1 3. Who are revenue general ng clslomers ?

14 Whai are lhe activiiies in event managemenl ?

15. Expain corporare evenl rnanagernenr

16 WL d cte r! 'rl.rions oleve^t o.qdnrsers )

1 7 What are lhe slages ot event production ?

l8 Whal are lhe uses oicornperltjve evenis ? (3x6=18)

PART D

Answeranyiwo queslons. Each question carrtes 8 ma.ks

1 9. D scuss brleily about lhe calegorles oi event.

20. Explain brlel y aboul baslc eva uatlon process.

21. Explainb.elyaboutsosolevenr. (218=16)


