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IV Semester B.B.AJB.B.A.(T.T.M.yB.B.A.(R.T.M') Degree
(CBCSS - Reg./Sup/mp.) Examlnalion, Aprll 2020

(2014 Admn. Onwards)
Core Course

4BOTBBA/BBA(TTMYBBA(BTM) : MARKETING MANAGEMENT

Answe all qLesrions Each question cariec /2 ma \.

1. Whai is mark€t segmenrarlon ?

2. Define push sl€tegy.

3. What do you rnean by brand loya ly ?

Answeranyfour queslions. Each queslion caries 1 mark.

5. Explain PLC.

6. Whatdo you mean by recalltesl ?

7. Who are closers ?

8. Expand DAGMAB.

9. Whal do you mean by price sk mming ?

10. Deiine leLemarkel nq.

Answerany six queslions. Each quesllon cad€s 3 marks

1 1 - ExpLaln diflerenl lypes ol advertisement media

12. Distinguish between brand andlrade mark.
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13. Whal a'e the hlations ol sa'es pro'nolion ?

1 4. Explain any four retail lornats.

15. Whal are the {unctions of a salos person ?

1 6. what do you mean by sales promotlon ? Explain its lunctions

17. Whai aro the difierenttypes of prjclng methods ?

1 8. Explain lhe scope oi advertisemenl.

Answeranyrwo queslions. Each question carries 8 marks-

1 9. Discuss various methods ol measu ring eflectiveness of adverlising.

20. Deline adverlisement. Explain ils meriis and demerits.

21. Whai do you mean by medla planning ? Explain ils process.
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