
fl[fi fl K19U 0634

Feg. No. : .................................

Name : ...,...........,,,,,,,,,,,,,,,,,,,,,,

lV Semester B.B.AJB.B.A. CITMyB.B.A. (RTM) Oegree (CBCS$BegJSupp"4mp.)
Examination, April 2019

(2014 Admission Onwards)
Core Course

4807 BBA.iBBA (TTIM/BBA(RTM) : MARKETING l\,'IANAGEItIENT

Time:3 Horrs [4ax. ]\,4arks:40

Answer allqLrestions. Each quesllon carries % mark.

1. Del ne market ng.

2. What s industrial product ?

3. Define market segmeniation.

4. What is product mix ?

Answeranyfour queslions. Each queslion canies 1 mark.

5. Whal is brand equity ?

6. What s persona se ng ?

7. Wlrat is dernograph c segmenlalon ?

8. What is consurner behavio!r ?

L Whal do yoLr mean by product developrieni ?

10. Whal s producl ?

Answer any six queslions. Each qleslion caries 3 marks.

I I What are lhe d iferent types ol med a ?

12. Whal are lhe rnajor functions abelling ?

1 3 Expla n the important polic es of pdcing
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1 4. Deline Consumer Behaviour. Whai arc the tealurcs ol CB ?

15. Explain sales promolion skategies.

1 6. Whal are the differenl types of brand ?

1 7. Whal are the ditlerenl levels of prcducl ?

18. Explain the ditfercnl lypes of product.

Answer anylwo queslons- Each quesiion carries I marks.

19. What do you mean by maketing mix and also explain elements ol markeiing

20. Explain saes promotion techniques.

21- Explain product liie cycle.


