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COlvl3cl 1 : IVIABKETING MANAGEMENT

SECT ON _ A

Answer any lour questions n this Section. Each question canies 1 mark for
Pan (a), 3 marks ro' Pad (b) and 5 marks lor Pa'i (c)
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5.

What is marketing m x ?

Speciiythe mpodance ol Markeiing

Lst out lhe ethicalissues in lllarketin!

Whal s v ral markel ng ?

Hlghlighl lhe socialoriented concepl ol Marketing

Brieily expain lhe iaclors ini lenc ng buying behaviour.

Whal do you rnean by cons!mervalue ?

How does sa es pmmolon d fier from advenis ng ?

Descrbe the probems oi ruralmafieung.

Whal s lvlarketing l,4yopia ?

Poinl oul essentia qua ties of a Brand.

Dela lhe faclors governing selecuon of channels ot dislrbulon

Whal ls consumerde ght ?

lr,4enlon the qualiles of a good advertsernenl copy.

Belauonship marketing is about bLr lding lileong relauonships beiween a
bra.d and ils cuslomers Commenl.
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6. a) Delne salesmanship.

b) Describe llre tealures ol Ag cultuml l4arkel ng

c) Whal is prodrctposilloning ? Descrbelhe lnrpodanceoiselecllng a producls
li.e lorgain ng compeiilive advanlage in F[4CG industry lndia. (4x9=36)

SECTJON B

Answer ihe two qleslions in this Secl on. Each queslion carres 12 rnarks.

7. a) Dlscuss various stages n Product Lile cyce
OR

b) Expla n lhe roe ol marketing lntermediaries wilh exampe.

a. a) Enumerale the varous melhods oi prcing
OF

b) Enumerale lhe calses oi poor saes and suggesl lhe measLres lor ihe
ncrease n saes rhroLrgh etleclive promolona acrvlii-as I2xl2=241


