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First Sernester FYUGP i)egree Exatrination N ovember 2024
KU1DSCCOM1O.l - N4ODERN MARKETING

202{ Arhrrissiilr orrrvarcis

Tirrre : 2 hours \laxirnrrnr trlruks : 70

Scction A

Answer any 6 questions. Each carry 3 marks.

1. Discrrss Standardisation oI produ.ts '/ gir',. a| examplc.

2. Lisl, i:he firrrctions i)f \lrrkcting

iJ. DiffereDtiatc marketmg anil sellirrg.

4. llxplain thc iilrportarnie of the lrrarket,ing rnix jn business sl,rategy.

5. What is phvsical .lislributi(nr in nrarkeljlrgl

6.. Explain the -.xternal lactors oI arr org:rrriz:rLion aflecting price fixation ol a pl{rdur:t.

7 Descrile lh-. concept of \,'ahrc pcrccptidl.

8. Explain horv ostalgia ca influence consumcr puftIases

Section B

Answcr any r[ questions. Each carry 6 marks.

L Construct a charl shorving the rlassilication of goods.

10. llhrstrate the conccpt oI nodem rnarketing with thc help of a diagram

11. How does nLodem marketing difier from tladitionirl markctin€!?

12. Disclns the role of each clcrnent of the marketitrg mix in achicvi[g business objec-

13. Hxilair Seruice X{a.keting NIjx?

14. Discuss how lo elTectivdy communicatc pricing slrategies to consumcrs.

Section C

Answer any 2 questions. Each carry 14 marks.

15. Discuss the importnrrr'e ol Digital marketing?

16. Explain recent tren.ls i NlarketinE! en\riromncnt.

17. What is Consumer Behavior? Explain its nature an{l significance.


