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SECTION A

Answer any tive qLreslions in lhis Section. Each queslion carries 3 marks.

1 . Deline markeiing managemeni. Siale i1s imporlafce.

2. Discuss 1l-r€ eleme.ls ollhe marketing mix.

3. Give the meanrng and rmpoi(ance ol digilal markeling.

4. Evaluate lhe challenges whie markeling inlemalona y atlhe globa level

5 Disting!ish berween adverlsemenl and salesmanship.

6. Outlne lhe laclors inlluencing ihe pdcing decisions. {5t3=15)

sl-ullON B

A "$c anv lhree o-F(l ors r rhF Spcl:on. Each qLe\lton (o r F\'5 rd+
/. w-\ do n.w proaual5 

'd'1tr d nd \Fl I E/plain wrh e\"n ol''

I Wlral is lhe Producl LiJe Cyce ? Encolnlerlhe sleps nvo ved in it.

9. Det ne relalionship markeiing. N ighlighl ils relevance n mode rn scena.ios.

10. Exp ain :

a) 
-consumer Value

b) Markel ng N che

c) Markel ng l\,fyopa.

11. Whal is market positlonng ? How does il add value lo consurner
(3x5=15)
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SECTION -C
Answer any lhree queslions in ihis Seclion. Each queslion.ariies 10 marks

12. Deiine rural markeling. Examine in deiailits leaiues and challenges in the
lndian conten.

13. Deline consumer bohaviour. Analyse elabomle y the lactoE detemining the
buyinq behaviour ol lndian Consurners.
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Ascedain lhe relevance ol ditl

14.

15.

16. iclng in derail. (3x10=30)
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