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_ Section A

Answer any 6 questions. Each carry 2 marks.

1 \Vhat is segmented marketing?

2. What is d-.nlographic scgmcntation?

3. What do you mcan by Product lnnovation?

4. Explain Core benefit ol a. prodnct.

5. What do y(nl me:rn bi' branding/

6. What is positiolril]g?

7. Whati is online marketing

B. What is social marketing /

Section B

Answer any 4 questions. Each car:ry 6 marks.

9. Explain the objectives of rrarketing for a new business. '

10. Dillerertiate between the production concept and the selling concept-

11. Discuss the characteristics of the Indian consumer market with the help of exampies

12. Givc examplcs ol media tsed jn digital marketing

13. DfiIerentiat-" between traditional marketing and social marketing

14. How social rnarketing different from commercial marketing

Section C

Answer any 1 questions. Each carry 14 marks.

15. What is market segmentatior ? Evaluate the different basis of segmentation for
the succcss of business in India.

16. Explain the concept of intermediades in Markets. Differentiate the furctions of
whole salers and Retailem


